
THE ARCH COMPANY

#LOVEYOURLOCALARCHES 
PHOTOGRAPHY COMPETITION 2022

THEARCHCO.COM

Jay Mason-Burns, 
#LOVEYOURLOCALARCHES 

Photographer of the Year 2021



2

01
INTRODUCTION TO 
THE ARCH COMPANY 
Page 3

03
HOW TO ENTER
Page 5

02
#LOVEYOURLOCAL 
ARCHES 
PHOTOGRAPHY 
COMPETITION
Page 4

CONTENTS
...................................................

...................................................

...................................................

...................................................

04
TERMS AND 
CONDITIONS
Page 6



THEARCHCO.COM

INTRODUCTION TO 
THE ARCH COMPANY
The Arch Company is the UK’s largest small business 
landlord, serving thousands of business owners who make a 
unique and vital contribution to the UK economy. The Arch 
Company is proud to be the landlord to a diverse, passionate 
group of small business owners, entrepreneurs and 
community organisations across England and Wales. Railway 
arches are filled with businesses of all kinds: bakeries, 
breweries and butchers; bars and restaurants; hairdressers 
and beauty salons; vehicle repairers and MOT garages; 
makers workshops and even offices or logistics centres.

The Arch Company are custodians of a property portfolio that 
tells the story of Britain today. The histories of the railway arches, 
business estates and former station buildings bear witness to the 
transformative impact of the railways on Britain from the mid-
nineteenth century to the present. 

By the late 1890s the majority of Britain’s railway lines had been 
constructed. Unlike Europe, where railways were state-owned and 
planned, in Britain railway companies were independent private 
enterprises. These companies competed fiercely with each other 
creating the now-familiar pattern of inter-city railways radiating 
from the fringes of city centres. In this battle for space Britain’s 
cities were transformed.

Find out more thearchco.com 
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#LOVEYOURLOCAL 
ARCHES 
PHOTOGRAPHY 
COMPETITION
We are delighted to announce the launch of our 
#LOVEYOURLOCALARCHES Photography Competition 2022, 
celebrating outstanding images of railway arch communities across 
the country. This is the arch architecture, the businesses within them 
and the spaces that surround them. 

Our panel of judges are looking for photographs that encapsulate 
the arch community. Successful images will be well crafted and 
striking, with competitors encouraged to tell a visual story through 
their photography. 

Not all arches belong to The Arch Company, please register your 
College/Universities interest to receive a list of local arches in your 
area by contacting us on 0800 830 840 or email us at Marketing@
thearchco.com. 

The competition is open to all students that are enrolled in college/
university.

COMPETITION CATEGORIES
Unique, Urban Spaces
Arches are at the heart of urban centres, and have an impressive 
past, present and future.  Embracing the unique features that the 
arches have to offer (in terms of exterior, brickwork, structure, and 
outside space).  Arches are also unique commercial spaces, and 
each arch is fitted out in a different way, so embracing this visually is 
key.

The Arch Community  
Arches are often surrounded by people in their everyday 
environment – they are places where people work, shop and create. 
The arches provide a sense of community between locals, business 
owners and we’d like to see images that celebrate this dynamic 
relationship, and foster a sense of togetherness. 

Movement 
Storytelling the dynamism of the arches, by providing lifestyle 
images that are less static and unexpected. 
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03HOW TO ENTER
The competition is open from Monday 3 October 2022, 00.00am and 
closes Sunday 6 November 2022, 23.59am. The winner and runners 
up college/university will be notified within 14 days of the closing 
date. 

• Entries must be submitted by email to Marketing@thearchco.com. 
• Entries must be labelled with the entrant’s name and location of 

the photograph and image files must be 300 dpi. 
• Entrants should include their own name and telephone number. 

The is no limit to the number of entries per person. We regret that 
we are unable to accept postal entries.

Please read the competition Terms and Conditions before entering.
Prizes:-

The overall winner’s college/university will receive up to £1000 to 
spend on cameras or equipment/accessories and their winning entry 
will be featured on the front cover of Arch Life edition in January 
2023.

The three category winner’s college/ university will receive up to 
£500 to spend on cameras or equipment/ accessories. 

All winners will be announced and featured across our official Twitter, 
Facebook and Instagram accounts, and announced on Monday, 21 
November 2022.

If you have any questions, please email Marketing@thearchco.com. 

Good luck, we look forward to seeing your entries!
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TERMS AND 
CONDITIONS
1. Promoter: The Arch Company, 3rd Floor, 140 London Wall, London, 
EC2Y 5DN 

2. This competition is open to residents of the UK, Channel Islands, 
Isle of Man and Republic of Ireland aged 16 years or over, except 
for employees of The Arch Company, their families or anyone else 
associated with this competition. 

3. All information detailing how to enter this competition forms 
part of these terms and conditions. It is a condition of entry that 
all rules are accepted as final and that the competitor agrees to 
abide by these rules. The decision of the judges is final and no 
correspondence will be entered into. Submission of an entry will be 
taken to mean acceptance of these terms and conditions. 

4. Entry to the competition is as follows: by email to Marketing@
thearchco.com. Entries must be labelled with the entrant’s name 
and location of the photograph and image files must be 300 dpi. 
Entrants should include their own name and telephone number. We 
regret that we are unable to accept postal entries. 

5. This competition will run until 23:59 on Sunday 6 November. 
Entries made by direct reply to this T&C. 

6. All entries must be received by the advertised closing time and 
date. Late entries will not be accepted.

7. It is the responsibility of each entrant to ensure that any images 
they submit which include an identifiable person or persons have 
been taken with the permission of the person or persons pictured 
and do not infringe the copyright of any third party or any laws. We 
will not accept entries where small children are clearly identifiable. 
Entrants must warrant that the photograph they are submitting is 
their own work and that they own the copyright for it. 

8. Copyright of all images submitted for this competition remains 
with the respective entrants. However, by entering the competition, 
each entrant grants a worldwide, irrevocable, perpetual licence to 
The Arch Company to feature any or all of the submitted images 
on any media and for any purpose, including, but not limited to, on 
the Promoters website(s) and on the websites of any sponsors and 
supporters; on social media used by the Promoter, its sponsors and 
supporters; for use in releases to be distributed to national, regional 
& specialist press and other media giving information about or 
promoting the competition. 

9. We reserve the right to exclude any entries which we believe 
to be inappropriate, fraudulent, or based on misconduct. No 
responsibility can be accepted for lost entries and proof of 
transmission will not be accepted as proof of receipt. Entries must 
not be sent through agencies or third parties.
 
10. The winning entry will be that that is judged to be the most 
visually appealing, original and self-explanatory. The winner will be 
notified within 14 days of the closing date of the competition. The 
decisions of The Arch Company are final and no correspondence will 
be entered into. 
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10. The winning entry will be that that is judged to be the most 
visually appealing, original and self-explanatory. The winner will be 
notified within 14 days of the closing date of the competition. The 
decisions of The Arch Company are final and no correspondence will 
be entered into. 

11. The winning entry will be featured on the front cover of 
our January 2023 issue of The Arch Life magazine, be named  
‘#LOVEYURLOCALARCHES Photographer 2022‘ and the winner’s 
college/university will receive £1,000 to spend on equipment. 
Winner’s college/university will be contacted with further 
information on how to obtain prize.

12. Category winner’s college/university will each receive a £500 
to spend on equipment and be named ‘#LOVEYURLOCALARCHES 
Category Photographer Winner 2022‘. Winner’s college/university 
will be contacted with further information on how to obtain prize.

The three runners-up of each category will go to a crowd vote, and 
the winner of each category’s college/university will win a £100 
to spend on equipment. The crowd vote will run from the 14 – 18 
November and voting will take place on Instagram. We reserve the 
right to provide an alternative prize of equal or greater value in the 
event of unforeseen circumstances. 

13. The winners will have one month to claim their prize from the 
date that they are announced as a winner. After this time, we reserve 
the right to select a new winner. 

14. The winner’s names can be obtained by sending an SAE and 
covering letter to: The Arch Company competition winners, 3rd 
Floor, 140 London Wall, London, EC2Y 5DN, after closure of the 
promotion. 

15. The winners may be required to take part in publicity. 

16. By taking part in this promotion, all participants consent to us 
collecting, storing and using their personal data submitted with their 
entry for the purposes of this promotion.

 
17. Any personal data relating to participants will be used solely 
in accordance with current UK data protection legislation and will 
not be used for marketing purposes without the individual’s prior 
consent. 

18. All prizes are non-transferable and there are no cash alternatives. 

19. Events may occur that render the competition itself or the 
awarding of the prizes impossible due to reasons beyond the control 
of the Promoter and accordingly they may at its absolute discretion 
vary or amend the competition and the entrant agrees that no 
liability shall attach to the Promoter as a result thereof. 

20. The Promoter reserves the right to withdraw or amend without 
notice this promotion in the event of any unforeseen circumstances 
outside of its reasonable control. 
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21. This promotion is in no way sponsored, endorsed or 
administered by, or associated with, Instagram. You are providing 
your information to The Arch Company and not to Instagram. By 
participating in this promotion, you agree to a complete release of 
Instagram from any claims. 

22. The Promoter is responsible for the publication and adjudication 
of the competition, as well as the winning entrants feature in Arch 
Life and all other facilities connected with the provision of the prize. 

23. This promotion and these terms and conditions are governed by 
English law and subject to the exclusive jurisdiction of the English 
courts.

22. The Promoter is responsible for the publication and adjudication 
of the competition, as well as the winning entrants feature in Arch 
Life and all other facilities connected with the provision of the prize. 

23. This promotion and these terms and conditions are governed by 
English law and subject to the exclusive jurisdiction of the English 
courts.
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Edward Shipp, 
Unique Spaces Category 
Winner

Dieter Heitzer, 
Capturing Movement Category 
Winner

Edward Shipp, 
Industrial Heritage Category 
Winner
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