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#LOVEYOURLOCALARCHES
PHOTOGRAPHY COMPETITION 2021

TERMS AND CONDITIONS

1. Promoter: The Arch Company, 3 Floor, 140 London Wall, London, EC2Y 5DN

2. This competition is open to residents of the UK, Channel Islands, Isle of Man and Republic of
Ireland aged 16 years or over, except for employees of The Arch Company, their families or anyone
else associated with this competition.

3. All information detailing how to enter this competition forms part of these terms and conditions. It is
a condition of entry that all rules are accepted as final and that the competitor agrees to abide by
these rules. The decision of the judges is final and no correspondence will be entered into.
Submission of an entry will be taken to mean acceptance of these terms and conditions.

4. Entry to the competition is as follows: by email to marketing@thearchco.com. Entries must be
labelled with the entrant’s name and location of the photograph and image files must be 300 dpi.
Entrants should include their own name and telephone number. We regret that we are unable to
accept postal entries.

5. This competition will run until 23:59 on Friday, 12 November. Entries made by direct reply to this
T&C.

6. All entries must be received by the advertised closing time and date. Late entries will not be
accepted.

7. It is the responsibility of each entrant to ensure that any images they submit which include an
identifiable person or persons have been taken with the permission of the person or persons pictured
and do not infringe the copyright of any third party or any laws. We will not accept entries where small
children are clearly identifiable. Entrants must warrant that the photograph they are submitting is their
own work and that they own the copyright for it.

8. Copyright of all images submitted for this competition remains with the respective entrants.
However, by entering the competition, each entrant grants a worldwide, irrevocable, perpetual licence
to The Arch Company to feature any or all of the submitted images on any media and for any purpose,
including, but not limited to, on the Promoters website(s) and on the websites of any sponsors and
supporters; on social media used by the Promoter, its sponsors and supporters; for use in releases to
be distributed to national, regional & specialist press and other media giving information about or
promoting the competition.

9. We reserve the right to exclude any entries which we believe to be inappropriate, fraudulent or
based on misconduct. No responsibility can be accepted for lost entries and proof of transmission will
not be accepted as proof of receipt. Entries must not be sent through agencies or third parties.

10. The winning entry will be that that is judged to be the most visually appealing, original and self-
explanatory. The winner will be notified within seven days of the closing date of the competition. The
decisions of The Arch Company are final and no correspondence will be entered into.

11. The winning entry will be featured on the front cover of Issue Three of Arch Life magazine, and a
£1,000 cash prize. Category winners will each receive a £400 cash prize and
‘#LOVEYOURLOCALARCHES Category Photographer Winner 2021°.
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The 5 runners-up of each category will go to a crowd vote, and the winner of each category will win a
£100 cash prize. The crowd vote will run from the 15 — 19 November and voting will take place on
Instagram. We reserve the right to provide an alternative prize of equal or greater value in the event of
unforeseen circumstances.

12. The winners will have one month to claim their prize from the date that they are announced as a
winner. After this time, we reserve the right to select a new winner.

13. The winner's names can be obtained by sending an SAE and covering letter to: The Arch
Company competition winners, 3 Floor, 140 London Wall, London, EC2Y 5DN, after closure of the
promotion.

14. The winners may be required to take part in publicity.

15. By taking part in this promotion, all participants consent to us collecting, storing and using their
personal data submitted with their entry for the purposes of this promotion.

16. Any personal data relating to participants will be used solely in accordance with current UK data
protection legislation and will not be used for marketing purposes without the individual's prior
consent.

17. All prizes are non-transferable and there are no cash alternatives.

18. Events may occur that render the competition itself or the awarding of the prizes impossible due to
reasons beyond the control of the Promoter and accordingly they may at its absolute discretion vary or
amend the competition and the entrant agrees that no liability shall attach to the Promoter as a result
thereof.

19. The Promoter reserves the right to withdraw or amend without notice this promotion in the event of
any unforeseen circumstances outside of its reasonable control.

20. This promotion is in no way sponsored, endorsed or administered by, or associated with,
Instagram. You are providing your information to The Arch Company and not to Instagram. By
participating in this promotion, you agree to a complete release of Instagram from any claims.

21. The Promoter is responsible for the publication and adjudication of the competition, as well as the
winning entrants feature in Arch Life and all other facilities connected with the provision of the prize.

22. This promotion and these terms and conditions are governed by English law and subject to the
exclusive jurisdiction of the English courts.
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